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.nteaigence Agency's
e uests Pose Probl

For Some Global Fir

aiser Jeep Shows Its Sales”
Movies; Travelel to Sqviet
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Hdd EVED a0 aAll) "
Charies, Adama, chairman, sayda: ""No com-
ment, That's all I have to gay, Ill talk to-

| you abaut anything but that,” "
The president of & Southwest. baseg cnm-

pany that drilis oil wells abroad at first
agreed to talk ahout; the CIA on an anony-
mous bagis, then changed his mind mldway

Jthrough the interview and ordered the res!

porter to tear up his notes; he watchcd lntent-
ly to make sure ths reporter complied. *‘I
hope you realize,” he said 'how dellcate a
matter this {s," .

i

Keeping the Ross in the i)'u'k N
~ebuffs T\VO Bids fOl }Helph Even \\]hr-n buql.‘wssmen ave more talka.’

Top Bosses May Not, Be Told
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‘based in Geneva, Switzerland, puts it,.

tive on the subject, the truth may be elusive.’
At some firms the. top officer may be un-
aware a subordinste has ever dealt with the
iCIA becanse, as one Anierican ecxecutiva
“Thia

Lo 'Wikh out terrific dnvestment overseas,

The web of Central Intelligence A4gency
ks to private organizations extends ip busi-
nesses—in particular, to big companim that
aperate around the globe, )

Uniike the recently disclosed CIA
&t udcm: N(Oh,_')c, toundatlons and labor

0 Gusiiness as a source-of informatipn,
“terviewing. business travelers and oth
afkamen  anvolved
wathier ciues to pohucal and economic
MENi§ abrod .
At ieast within the business world,
nies' relations with the CIA usually d

in the case of sorac of the other pri
:,'_.;anizationﬁ tha.t

;me CIn. An\t vear for a report on a
itional jauni by 25 salesmen through
;uaw hh‘\) vean countues, including

‘anoum coopom‘ce with them " comuy
i Kaiser otficial. "“They were asking legitimale’
| questions concerning business infornafion.”
T Damaging Ifereign Operations
On tae other hand, some businesan
they are uneasy about'even seemingly| casual |
velations with the CIA. Thelr concern i§ based |
10t 80 much on ethical grounds as of “fears
~ihat the slightest hint of invelvement with
.S, .melh,,ence could damage thelr [foreign
pe.‘atlcns. ! :
J. L. Camp, vice president {n chjrge of
the overseas division of Internationil Har-'

en say

vester Co., says he spends three-quapters ot
timo abroad but:  has never bepn sap-
proached by the CIA—and hopes he npver ls.
it any-
bork, it

5

eay suspected us of cloak-and-dagger
eoait wieek us,Y says Mr, Camp.

Many execujives flatly refuse to [discuss

4 poumdie reialions between business afd Gov-

cevnment intelligence gatherers, *'This ¥ a no-
commient area,'” says an officlal of [eneral
Tire & Ruboer Co. Asked if Raythdon Co.

[lsort of thing is never on a company basis

but on an individusl basig.” In other instances.

quoqtioners
'One of these situations may well applv ln

tne case of a major U.S. corporation with
lextensive operations in Asia,
¥y fpany's Midwest headquarters, ‘the president

At - the com-

) [says. he ‘wouldd bar any cooperation by em-
ployes with ihe CIA. “You've got to decide-
whether yvour employes are  working for you .
or for someone cise,” he declares firmly., But¥
another source fanmilipr with the firm’s over-

one of its “sulesmen' in Japan was a.ctually
a CIA opgrative.

The president of a West Coast manutacturer
involved with the CIA from time to time sug- |
gests that it would be wise for & company !

well-publicized statement that ‘‘International -
Widget will not allow its' employes to cooper- i
ate in any manner with the CIA." Then, he
says, the company would -be free to cooperate

‘J'as much as it ploaced ' R

No Truck With the CiA

nessmen do insist in sweeping fashion' that they
will have no truck with the CIA. Romaine "
[ Fielding, 47-year-old president and owner -of a

Loz Angeles concern that,acts as sales repe

resentative for about 40 U S. manufacturers, .
has made 13 trips to the Soviet Union over the

1 past eight years, Twice the CIA has asked him i

for help, he 3aY8, ‘and both t\mes he haa
refused.

“At no time did T let the convers*ation even
get into specmcs " he ‘recalls. In Mr. Flields '
ing's ‘'view, “'the only: row for a businessman ,
to hoe s right down me middlm wlthout in-.

| volvement.*

Most companies bhve no hard-and- fast rules Americans,” says the exacutive. "I gave them
about relations with the CIA. They weigh each | no , profound information that they couldn’t

request for enoprration as It arises. In ‘gen-,
eral, they seenm tn be willing to zo along when |
they are convinred fhat doing =2 won't hurt’
them. ‘'Obviously. "you are going to help as-
much as you can without jeopardizing your-
self overscag,'” says one Ohio executive,

#One has (o halance the national Inlerest’
with one's own interest In being. effective
world-wide, savs a corporate official in Los

CIA request for assistance is not necessarily
a selfish flouting of the common good—sug-
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gesting, in essencé, that what is good for a
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businessmen may feel obligated to mislead'

seas staff Inaista just as firmly that for years.,

that wanted to assist the agency to issue a::

- With.at least sc-emlng Ssincerity, some busl- ;

Angeles. He gnes on to arglie that rejecting a,

PSR ]

run {s also good for the U.S. as a whole,
“'Being effective world.wide 15, In a sense, In
the national interest,” he asserts.

A surprising mnuber of .8, companles do
own p, at least privately, to cooperatiny with
.the CIA to the extant of providing informa-
tion.

Some firms say the agency has approached
employes hefore they departed on trips over.
&cas and asked themt to pick wp specific bity
‘n{ information, which ther procceded to do.

The companies suggest tie CIA must have
learncd of the impending irips from passport
applications or other souvces, American Ao
tors Corp. provides the - Government with
travel schedules -of fts forzign sales officials,

Willlam S. Plckett, a vice president, Indicates. [

Despite occasfonsl advance planning with
the CIA, however, most companies say over-
seas iravelers’ conlact vith the agency gen-
erally comes in ‘debriefing' interviews with

_agents following a trip.

The CIA appears to deal with some bhusi-,
nessmen on a continulng basis. "I have regu-+
lar contact wltl\ the CIA,"” says William Boyd:
Jr., an international vice president of Ditts.
burgh National Bank, “They call up and ask
Af we have anything in our files of a statistical
nature on industriea abroad, and we end up.
i by giving them'a lot of printed material.” He
oadds, however, that It I8 always material that
could be picked up easily in the foreign coun-
»iry and doesn’t represent data about clieat
rcompanies,

. Casual Arrangoments )

»  More often, businessmaen's deaungs with
‘the CIA are on a casual, irregular or even
.pne-shot basis.. Where lnformatton-gathernw oy -
overseas tmvelers is involved, companies:
‘would prefer to keep thinga that way, feaving:®
more fixed arrangements are likely to land the.
-company in hot water abroad sometine.

A vice-president of & giant International
.company says that a few times a CIA agent .
'has approached an employe and said: "You
.;travel a lot—how about supplying us with
lr¢>gular reports?’”’ The cvompany says it ale
ways turns ‘down that kind of request.

Companies sometimes nre puzzled by tiae
s sort of information sought by the CIA. “'Some
iof these things they coultdl get out of news-
.papers,’”” says a spokesman for an oil com-;
*pany that has at timea been asked its views
-on the economic stability of a forelgn country,-

An executive of -a Chicago drug manufac-
‘turer reports that about two years ago he

-, was ‘Interviewed by .the CIA after a trip to

.England, a nation that would seemx (o hold
few secrets for the U.d. ""They wanted my
impressions from talkingz with businessmen-
how fhey viewed busineas prospedéts, whether:
., the pound looked strong, whether they liked:

|hm’e gotten from any beank doing business
there or any embassy."”
Looking at Movics /

According to Kniser Jeep, tho CIA "was/
jparticularly Interested in lookinz at miovies'

‘i the firm hod made on ils promoiional ventura.

behind the Iron Curiain, even though tire {ilms,
consisted .primarily of shnts of Jcep sales dia-
plays in the countries visited, Kalser shipped
the movies to Washington as requested, but a
Kaiser officlal observes: '*We never did figure
:out what was so importanl about the movies.
.We Wera lhowlng (hem m across the U.S.
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